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Social Media and Rotary Clubs
Building awareness, fostering community, and growing 

membership



Using Social Media

through your Rotary stories

BUILD AWARENESS

FOSTER COMMUNITY

GROW MEMBERSHIP



Importance of Social Media
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Social media platforms thrive on the basic human need to share information with each other. When 

people see something they connect with, they are likely to send it to a friend or family member or 

repost it on their own profile.

These platforms allow clubs to tell their Rotary story. Messages can help engage supporters, 

increase brand awareness, foster community, and gain new members.

https://www.g2.com/categories/social-networks


Which Social Media 
Platforms Should 
My Club Use?



Twitter

Building awareness

• Consume, create, and share short bits of 

information - 140 characters max

• Interact in two-way dialog with organizations, 

brands, and through leaders

• Valuable Content is consumed in real time

• 63% of Twitter users are between the ages of 35 

and 65, with males making up nearly two-thirds 

of those people.

• It’s all about tweets, retweets, #hashtags, links

What is it and why should I use it?

Twitter aims to create short messaging for our 

tech-heavy, attention-deficit modern world. Its 

purpose is to spread information fast, in real-

time.

Its primary purpose is to connect people and 

allow people to share their thoughts with a big 

audience.

Your primary focus should be on attracting an 

audience with useful content and growing your 

club awareness. 

Ages 35-49





Rotary 
International
https://twitter.com/rotary

https://twitter.com/rotary


Snapchat
Building awareness, fostering community

This popular messaging app lets users exchange pictures and videos (called snaps) that are meant to disappear 

after they're viewed. It's advertised as a "new type of camera" because the essential function is to take a picture or 

video, add filters, lenses or other effects and share them with friends. Young adults between the ages of 13 and 

24 make up a massive 90% of active users who partake in the platform’s over 14 billion daily video views.

Along with photos and short videos, you can also do live video chatting, messaging, creating caricature-like Bitmoji 

avatars, and sharing a chronological “story” that’s broadcasted to all your followers.

Content that works best on Snapchat: Video-driven storytelling. If you have a knack for creating compelling 

(usually selfie-style) short videos that can entertain & educate a young audience, then Snapchat is a no brainer 

platform for you to form connections with your audience.

90% of Snapchat users are between 13-24 years old and 56% of the overall Snapchat users are female.

What is it and why should I use it?

Ages 13-24







TikTok
Fostering 

community

TikTok is a short-form, video-sharing app that allows users to create and share 15-second videos, 

on any topic. Entertaining, interesting, comedic and sometimes nonsensical short-form video 

content, usually set to the tune of popular songs.

You want to reach (and entertain) a young audience with fun video-based content that doesn’t often 

have a direct connection to your club.

50% of TikTok’s audience is under the age of 35 in the U.S., with the majority of that audience 

concentrated amongst those between the ages of 12 to 24.

Ages 12-24

What is it and why should I use it?





Rotary District 
5830
https://www.tiktok.com/@dis

trict5830/video/69000368951

33224198

https://www.tiktok.com/@district5830/video/6900036895133224198


Instagram
Building awareness, fostering community

Instagram is a social media platform that emphasizes photo and video sharing via its mobile app. You can take, edit, and publish

visual content for your followers to interact with through likes, comments, and shares.

• Enables you to tell your unique story, get discovered by people, and build community.

• Get discovered by people as they research and discover their interests through hashtags and keywords

• When sharing pictures and videos consistently, you maintain a presence in people’s feeds. You can also use direct message to 

have conversations

Key take aways: tell your story, share your content with people looking for organizations like yours, build a loyal community.

71 percent of U.S. adults aged between 18 and 29 years used the photo sharing app Instagram. Furthermore, it was found that 44 

percent of female adults in the United States used Instagram compared to only 36 percent of adult men.

What is it and why should I use it?

Ages 13-54





Bloomington 
Rotary Club
https://www.instagram.com/

bloomington_il_rotary/

https://www.instagram.com/bloomington_il_rotary/


Facebook

Building awareness, fostering community

• Updates and news from friends and family, and brands users “Like”

• Discover, contact, and get updates from local businesses and global 

brands

• Facebook Pages can target users based on location, interests, and 

more with paid content

Facebook is the largest social media network that connects people 

through an online platform. 

Users can engage with other users with reactions, join conversations 

with other people,  share content, images, videos, and external links.

Rotary clubs use Facebook Pages to create a presence in the social 

media world. The goal is to get users to engage with, consume, and 

share your content. 

Facebook Groups is all about engaging and making users fell they are 

part of a special online community. Here, you can build stronger ties 

among supporters and your community, spark manful conversations, 

and encourage people to take action. 

Ages 25+
Illinois population (2020) - 12,659,682

Illinois Facebook users - 6,941,720, 53.2%
World population (2020) - 7.8 billion

World Facebook users - 2.8 billion

What is it and why should I use it?





Rotary Club of 
Charleston
https://www.facebook.com/c

harlestonrotary/

https://www.facebook.com/charlestonrotary/
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Building awareness of the work your club is doing, while fostering community among members and prospective 

members will lead to membership growth. More Rotarians = a better world.

When you're scrolling through Facebook or Twitter, how often do you stop to view videos and pictures? People react to engaging content and pictures and videos 

give insight into how active your organization is. So share pictures of your members, club meetings and more. Link back to your website so people can read the 

story behind the photos and learn more about how they can be part of it too.

You can have a member in charge of simply scouring the internet for interesting and relevant stories to share with your audience that support your end goal. For 

example, let's say your club is holding a membership drive. A committee member could look for and share a post from Rotary International about the top reasons 

why you should consider joining Rotary and link that back to your website. By sharing relevant and interesting data from multiple trustworthy sources, you 

encourage people to learn more about your initiatives. Every post, snap, tweet, story, etc. should be VISUAL.

Make it a habit to post regularly. Share your club success stories, what your club is working on next, Rotary related content and more, and make sure you post 

frequently. At a minimum, I recommend at least once a week so that your social platforms look current. Because there are so many posts on our newsfeeds, 

don't be afraid to repost the same posts (worded slightly differently every time) and encourage people to like, share or retweet them to have your message reach a 

wider audience. Seeing the message several times as opposed to once results in a higher probability that your audience will engage with your content. 

Tips:

1. CONSIDER THE NON-ROTARY AUDIENCE when you're writing your content. You have incredible photos and stories to share- make sure they're understood 

by anyone including those outside of your club and even outside of Rotary. Shine your best light for future members!

2. TAG RELEVANT SOCIAL MEDIA CHANNELS of any partner, fellow Rotary Club, the District 6490, Rotary International- It's perfectly fine and useful to tag 

anyone mentioned in your content. This way, they are notified and may even share or like the post themselves!

3. ENGAGE IN DIFFERENT WAYS with other Pages/Accounts. Comment on photos of other Clubs, or like posts by organizations in your community. A great 

way is to "Like" and "Follow" community partners as your club.  Also be sure to respond to messages or comments received by your club!



Social is a visual medium, so include a photo with 

every post. Good photos include showing people 

actively working at service projects and events. It 

has become a portal of advocacy - a way to get the 

word out, and often, we even see viral trends.

Social media platforms are portals of advocacy. 

There are conversations that you can tap into about 

virtually any topic. In fact, just clicking on a hashtag lets 

you dive into conversations. Knowing what others are 

saying and are interested in is a great way to piggy back 

on the impact these conversations have.

Try new features! Facebook makes it easy to stream 

live video from your club’s projects. Instagram Stories 

have a variety of polls, questions, gifs, music, and more 

to bring life to your posts. Variety keeps your posts from 

getting stale, so don’t be afraid to think outside the box.
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How to videos and data

How To Use Twitter - A Beginners Guide 2020

How To Use Snapchat For Beginners [2020]

How to Use TikTok - Complete Beginners Guide

How to Use Instagram - Beginner's Guide

How to Use Facebook - Complete Beginner's Guide

Social Media Data

Rotary District 6490 Social Media

facebook.com/rotarydistrict6490

https://twitter.com/rotary6490

https://www.instagram.com/rotarydistrict6490/

https://www.linkedin.com/company/rotary-district-6490

https://www.youtube.com/channel/UC3wgkdd4V_8WrGRvAMhyxuA

https://www.youtube.com/watch?v=E2_em-1gCp4
https://www.youtube.com/watch?v=G3bucX4W-Wk
http://How%20to%20Use%20TikTok%20-%20Complete%20Beginners%20Guide
https://www.youtube.com/watch?v=_wo5C9qh4xE
https://www.youtube.com/watch?v=xu8rh9Ref4Y
https://datareportal.com/social-media-users
http://facebook.com/rotarydistrict6490
http://www.apple.com
https://www.instagram.com/rotarydistrict6490/
http://www.apple.com
https://www.youtube.com/channel/UC3wgkdd4V_8WrGRvAMhyxuA

